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FMI NEWS December 1st 2013 
 

 
 

News gathered from press releases, Headlineauto, Motoring4Media, IAAF e-

Bulletin and AM-online during November 2013 
 

British drivers neglecting cars in winter 
Just under half of Britons (48%) do not treat their car as well in winter as they 
do in summer, a recent Be Wiser poll has found. A quarter (24%) of respondents 

only does minimal maintenance in winter - just enough to keep it topped up with 
water and ensure the windscreen wipers are working. Shockingly, 14% of drivers 

don't do anything to their cars in winter at all. 
 
Mark Bower-Dyke of Be Wiser Insurance, comments, "We'll often try and 'get by' 

or promise ourselves we'll do it later - but when that later is sometime in spring 
you're setting yourself up for long term problems with your car, and short term 

annoyances." 
 

Avoiding filling up on windscreen fluid can lead to winter muck obscuring your 
vision in the low sun. Equally, inefficient windscreen wipers can make driving in 
heavy rain more dangerous than it already is. A lack of maintenance, especially 

during the cold months, can lead to an increased chance of breakdown. 
 

 
Franchised dealer servicing programmes in the limelight 
Ford has capped the price of servicing and maintenance for older Ford vehicles 

with the launch of a new programme that aims to make the cost of motoring 
more transparent and more affordable. 

 
Called Motorcraft 4+, the new package developed by Ford and its dealer network 
is designed to strengthen the existing relationship between Ford dealers and 

their customers, especially those with Ford cars and commercial vehicles aged 
four years and older. 

 
Motorcraft 4 + offers national maximum price service options - £119 for a minor 
service, and £189 for a major service – as well as a maximum MoT price of £35, 

reducing to £30 when combined with a Motorcraft Service. These prices include 
all required parts, labour carried out by Ford-trained technicians and VAT. 

 
Motorcraft 4 + also includes a number of key quality commitments. Vehicles 
serviced through the Motorcraft programme receive free roadside assistance, 

Ford’s eCHECK 30-point visual inspection, and benefit from the Ford Accident 
Management service, available free through the Ford One Call 24/7 helpline. 

Customers will also benefit from bonus Nectar points on servicing and MOTs, and 
all Motorcraft customers will receive a complimentary wash and vac. 
(Ed; Nice to see the Motorcraft brand still being used by Ford) 

 
Vauxhall has its own approach, but not particularly targeted at older vehicles. 

The growth in Vauxhall Service Plan uptake shows that an increasing number of 
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customers are spreading the cost of their servicing and enjoying peace-of-mind 
motoring. In 2012, sales of Vauxhall Service Plans increased 75 per cent against 

2011. This year the uptake is continuing, with sales up 25 per cent. 
 

Service plans allow motorists to spread the cost of their servicing by paying a 
fixed amount every month, so that when their car needs a service, all the costs 
have been paid for in advance, including parts and labour and an advisory brake 

fluid change. 
 

The latest Vauxhall Service Plan has now been released for ADAM; just £15 per 
month for any model, over a two, three or four year period. The plans are 
inflation-proof having been fixed at today's prices, as well as being interest-free, 

giving Vauxhall owners the very best value for money. 
 

 
MoT testing and longer warranties can slow down customer migration 
from franchised networks. 

Identifying MoT testing as a key customer retainer, Chris Oakham of Trend 
Tracker Limited highlights the problem that only around 60% of franchised 

dealers have MoT testing facilities compared to around 70% of independent 
outlets. 

 
What’s more worrying is the latest Trend Tracker reports figures for 2012 
showing that of the 7,154 motorists interviewed, of those who had work carried 

out in the three months prior, a staggering 77% were undertaken at 
independent outlets and only 15% were administered by franchised dealers. The 

repair work volume was correspondingly significantly higher for the independent 
sector. 
 

He said: “Dealers need to address ways in which they can attract MoT business 
including those who will have to use an off-site MoT test partner. Repairs are a 

much more lucrative revenue steam than routine services and when we are 
seeing huge independent fast-fit chains like Kwik Fit investing massively into 
MoT test facilities at their branches nationwide, that’s an indication of how vital 

they view on-site MoT testing to their business model”. 
 

Oakham also highlights the higher retention experienced by brands which offer 
longer warranties, in particular, Kia with seven years and Hyundai with its five-
year warranty. Oakham said: “Our research shows that brands such as Kia and 

Hyundai are enjoying higher service retention rates of all ages of vehicles of 
around 30-40% which is extremely good but even so, no workshop can succeed 

on service work alone.” 
 
 

SMMT new car registrations  
New car registrations in the UK were up again in October. 

 
 New car registrations hit 157,314 in October, an increase of 4.0%. 
 Registrations for 2013 to-date climb 10.2% to 1,952,238 units. 

 SMMT new car forecast raised from 2.22 million to 2.25 million units for 
2013, with the market set to stabilize and grow at around 1% in 2014 and 

2015. 
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 Private market continues to drive total volumes up, with 4.5% gain in 
October and 15.7% increase over year-to-date. 

 
“With October new car registrations up we have now seen 20 consecutive 

months of growth," said Mike Hawes, SMMT Chief Executive. "These sustained 
rises have been driven by robust private demand, a trend that has given us the 
confidence to raise our year-end forecast to 2.25 million units – 10% ahead of 

last year. Looking ahead, we anticipate more moderate growth as the market 
stabilizes.” 

 
UK new car registrations 

– rolling annual total 2007 to date, with forecast to 2015 

 

New car registrations by segment 

– market share in 2003 and year-to-date 2013 

  2003 FY 2013 YTD          +/- 

Mini 1.5% 3.6% +2.1% 

Supermini 33.9% 36.0% +2.2% 

Lower Medium 27.9% 26.0% -1.8% 

Upper Medium 18.6% 9.0% -9.6% 

Executive 4.6% 5.3% +0.7% 

Luxury 0.5% 0.4% -0.2% 

Sports 2.5% 2.2% -0.4% 

Dual Purpose 6.2% 10.9% +4.7% 

MPV 4.3% 6.5% +2.2% 

FY = full year; YTD = January-October 
Source; SMMT 
 

Other notable trends 
 

 Ever greater emphasis on fuel efficiency, emissions and running costs, 
coupled with the greater refinement, performance and specification of 
smaller cars, has driven the trend for downsizing. 

 Increased choice, comfort and safety, as well as improved functionality, 
have enabled the market mix to evolve over time. 
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 Supermini segment remains largest by volume, while Dual Purpose has 
seen the largest growth in market share. 

 The UK new car market has seen a shift from traditional family cars 
(particularly the Upper Medium segment) towards smaller vehicles (e.g. 

Ford Fiesta), as well as MPV (e.g. Vauxhall Zafira) and Dual Purpose (e.g. 
Kia Sportage) vehicles between 2003 and 2013. 

 

 

Used car values rise by over 10% year on year 
British Car Auctions reports the second highest used car values since 2005 as 
combination of stock shortages (Ed; a result of the double dip in new car sales) 
and market demand push prices up. 

 
October values climbed by £167 (2.4%) compared to September 2013, and were 

up by £693 (10.6%), year-on-year. Average mileage continues to fall - down by 
around 2,200 miles compared to last year - while average age was marginally 
lower at 61 months (Ed; more nearly new coming through from recent good new 

car sales performances).   
 

Vehicles sold by fleet & leasing companies continued to average over £9,000 in 
October - having risen to this record high in September. The values for dealer 

part-exchange vehicles also rose to yet another new record level, climbing by 
£80 compared to September. 
 

"October proved to be another exceptionally strong month at BCA", said Simon 
Henstock, BCA's UK Operations Director. "Fleet cars remain in relatively short 

supply and there is plenty of competition for any vehicle in ready-to-retail 
condition which is keeping values high.” 
 

Year-on-year table: All cars 

All cars Avg Age 

(months) 

Avg Mileage Avg Value Sale vs CAP 

Oct 2012 62.22 58,703 £6,481 96.22% 

Oct 2013 61.69 56,405 £7,174 96.57% 

   Published by BCA Analytics. All material © BCA 2005-2013 
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Car ownership trends 
New data from the BCA Used Car Market Report reflects the real impact of 
financial pressures faced by families over the last year.  In particular, the report 

looks at the ownership and use of cars across the country.  
   
"For many families, a car is vital for getting to and from work, getting the kids to 

school and doing the weekly shop, so car ownership is a strong indicator of 
economic confidence." explained Tim Naylor, Editor of the BCA Used Car Market 

Report. "Encouragingly, in our latest report based on independent research of 
4,000 motorists, car ownership has remained static with 72% of families owning 
at least one car. There has been a decline, however, from 2010, when 77% of 

households owned at least one car." 
 

According to the report, there has been a 1% increase in two car families in the 
last year across the UK, and the same for three or more car families with a 1% 
drop in one car families.  

 
When looking at the picture across the country, there has been an often sharp 

increase in multi-car families across a number of UK regions, perhaps reflecting 
concerns about public transport costs and infrastructure in rural areas. Two-car 

ownership in the North has increased to 29% from 16% in 2012 and families 
with three cars or more has risen to 10% from 3% in the South West.  
 

In contrast, in parts of the country where there is a more comprehensive public 
transport infrastructure, car ownership has actually dropped. In particular, 

there's a 4% increase in the number of motorists in the South East who no 
longer own a car - from 26% in 2012 to 30% in 2013.  
 

The findings from the BCA Used Car Market Report for 2013 do, however, seem 
to suggest that the UK may be turning a corner in consumer confidence as lower 

inflation, a slowdown in fuel price rises, improving employment prospects and a 
more stable economy seem to be helping to restore car buyers' confidence, as  
Tim Naylor explained. "There has been an increase in those planning to buy a 

car in the next year - with 14% saying they will certainly or quite likely buy a car 
in the next year compared to 11% in 2012.  And the number of motorists saying 

they won't be buying a car in the future has dropped by 2% in the last year.” 
 
"In particular, low and 0% interest offers could be creating fresh demand for 

new cars, with 40% of motorists who responded to the BCA research saying that 
they were considering buying new rather than used for their next car. This is 

good news for the market as a whole as new cars create used car stock in 
future." 
 

 

UK automotive manufacturing data (for October 2013) 
To put the UK new vehicle sales performance into perspective it is useful to look 
at the overall UK automotive manufacturing performance. In particular it 
highlights the industry’s importance as an exporter. First of all new cars. 

 
 Car output in October rose 17.4% to 160,854 units, the largest monthly increase 

so far this year. 
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 1,286,287 cars produced in year-to-date, a rise of 5.4%. 
 Manufacturing for home market up significantly at 52.4%, while export growth 

strong at 11.4%. 
 Around 50% of UK car exports go to Europe - after months of decline, EU 

demand shows signs of improving; now recording two consecutive months of 
growth. 
 

Car 
manufacturing 

Oct-12 Oct-13 
% 

Change 
YTD-12 YTD-13 

% 
Change 

Total 137,028 160,854 17.4% 1,220,341 1,286,287 5.4% 

Home 20,129 30,672 52.4% 214,577 271,611 26.6% 

Export 116,899 130,182 11.4% 1,005,764 1,014,676 0.9% 

% export 85.3% 80.9%   82.4% 78.9%   

 

Source; SMMT 
 
It is a similar story with engine manufacturing. A strong October drove engine 

production to over two million units for the year. Exports not such an important 
element here. 

 
 UK engine output grows 6.5% in October to 254,480 units. 
 2,172,775 engines built in 2013, representing a steady 2.4% growth. 

 Production for domestic market fuels growth, while exports remain steady in 
month and year-to-date. 

 

Engine 
manufacturing 

Oct-12 Oct-13 
% 

Change 
YTD-12 YTD-13 

% 
Change 

Total 239,011 254,480 6.5% 2,121,314 2,172,775 2.4% 

Home 94,805 109,425 15.4% 796,512 882,142 10.8% 

Export 144,206 145,055 0.6% 1,324,802 1,290,633 -2.6% 

% export 60.3% 57.0%   62.5% 59.4%   
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Source; SMMT 
 

 

European new car market looks brighter 

Strong sales volumes across Europe in October help to decrease the year-to-
date European sales deficit to the lowest amount seen in 2013. 
  

 European new car market increased by 4.7% during October compared to 2012 
 Eight of the top 10 brands increased new car sales during October 

 Three of the top 10 models reported increases in sales for both the month and 
year-to-date 

 Four of the ‘Big Five' markets recorded an increase in sales in October compared 

with 2012 figures 
 

Out of the four, Spain posted the largest increase for the month and also 
increased year-to-date sales volumes for the first time in 2013, by 1.6% year-
to-date. In both September and October, sales in Spain were considerably 

higher than over the same period in 2012, when a VAT increase came into effect 
resulting in a reduction in sales. That said, sales in Spain were above average in 

September and October this year as customers take advantage of economical 
car incentives from the Spanish Government. 

 
The Netherlands have also had a strong month, with sales increasing by 38.0% 
over October 2012, helping to reduce a year-to-date deficit of 24.9%, as 

company car drivers place orders ahead of taxation changes. 
 

The Volkswagen Golf continues to be Europe's best-selling car and is one of only 
three models in the top 10 to post increases for both the month and year-to-
date. Also with increases for both the month and year-to-date are the Renault 

Clio and BMW 3 Series. The only other increases in the top 10 for either the 
month or year-to-date were the Skoda Octavia and Peugeot 208 models. 

 
Gareth Hession, Vice President of Research at JATO Dynamics, commented: "The 
European new car market is the closest it's been to the performance seen in 

2012. Out of the 30 markets analysed, 22 have reported increases for the 
month, and out of the top 10 brands, eight increased sales during October. Even 

with contributing factors such as incentives aiding the recovery in some markets, 
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it is positive to see an overall increase in sales for the second month running and 
the yearly deficit falling to the lowest amount seen in 2013." 

 

 

 
Source; SMMT 

 
 
Will employers really invest in their own apprenticeship schemes? 

As the Government introduces 'Improved Apprenticeships' which aims to put 
employers in the driving seat to create new Apprenticeship standards, Steve 

Nash, Chief Executive of the Institute of Motor Industry, which helps design the 
content and structure of apprenticeship schemes across the retail motor sector, 
questions its feasibility. He said 

  
"The aims of the Government's approach to apprenticeships are admirable - but 

sadly we think pretty impractical certainly in the retail motor industry. The 
reality is that a large percentage of employers in the sector are small, 
proprietor-led businesses. The people who own and run these organisations 

already struggle to find the time to complete the basic paperwork for their 
business; is it really realistic to expect them to dedicate focused resources to 
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creating an effective apprenticeship scheme? And what this means is that 
another avenue for young people to get on the jobs ladder is closed”. 

  
"Indeed, feedback we receive from stakeholders in apprenticeships strongly 

suggest that the current frameworks are fit-for-purpose. This therefore poses 
the question as to why there is a need for change. Is it a case of using a 
sledgehammer to crack a nut?" 

  
Key concerns Steve Nash has in relation to the new Government approach to 

apprenticeships include: 
  

 A conflict between the stated aim to raise the quality of frameworks and the 

proposal that the apprenticeship standard should be given on 'a page of A4 
paper'.   

 The lack of a benchmark for all apprenticeship programmes making it very 
difficult to compare and 'transport' across sectors. 

 The risk of devaluing the current apprenticeship programmes, or lessening the 

achievement of the learners currently embarking on or completing them.  
 The funding of the propose schemes and comparability of funding rates across 

apprenticeships, and sectors 
 The potential to undermine the value of apprenticeships by applying a grading 

system - pass, merit or distinction. 
   
Aside from these reservations, Steve Nash believes that the IMI is in a really 

good position to move forward with the requirement to ensure that the new 
apprenticeship programmes are employer-led and meet the sector needs; and 

employ an end of programme skills assessment that is industry recognised and 
leads to professional recognition. He said, "Whilst the IMI is not directly involved 
in any of the 'trailblazer' pilots, we will be looking to ensure that we work closely 

with colleagues in the Automotive (focused on manufacturing) Trailblazer to 
ensure that we can represent our employers' needs, and that we can learn from 

this pilot so that we are in a good position to move forward with apprenticeship 
programmes for the automotive retail sector.  We already have a ready-made 
solution." 

  
The IMI is currently highlighting the growing need for drivers to ensure that their 

car is looked after by an appropriately qualified technician. The call comes on the 
back of the launch of the IMI's, Government-backed, Professional Register - a 
free online service which enables anyone to search for qualified technicians that 

have been verified and approved by the IMI. 

Steve Nash, the IMI's CEO highlighted the reasons behind the creation of the 

new Professional Register: "Many drivers will be unaware that the motor industry 
is unregulated and that anyone can set themselves up to work on cars. However, 
the reality is that just because someone is employed in a workshop, does not 

necessarily mean that they have the skills and expertise to carry out 
maintenance and repairs correctly, or indeed safely." 

 
Research suggests that around 175,000 people work as automotive technicians 
in the UK. However, the IMI is only able to verify that around 27,000 possess 

the necessary skills and current competence to carry out work in their area of 
supposed expertise - thanks largely to a lack of licensing in the sector. 



10 
 

 
Speaking about this issue, Steve Nash continues: "Modern vehicles are complex 

and advanced pieces of engineering - even a 10 year-old car can have 
considerably more computing power than that which took man to the moon. 

They are not simple to service or repair and specialist skills are now essential. 
However, unlike other professions, such as gas engineers, there is no statutory 
requirement for motor technicians to prove they have these skills. This 

contributes to the sadly familiar scenario of repeat visits to a garage for a single 
fault, often due to poor diagnosis, and undoubtedly has ramifications around the 

safety of any work undertaken." 
  
The IMI's searchable Professional Register is part funded by UK Commission for 

Employment and Skills (UKCES) and currently contains 40,000 qualified and 
competent individuals in a variety of roles across the motor industry - with 

around three quarters of this number in technical roles. There are plans to 
expand this number to 50,000 in 2014. It is the only place to find professionals 
who have been recognised by the IMI for their experience, continually keeping 

their skills up-to-date and for their commitment to ethical working practices. The 
public can access the IMI's Professional Register at www.imiregister.org.uk. 

 (Ed; It must be really frustrating for the IMI who have spent many years 
developing an excellent training and apprenticeship regime. There have been 

many Government promoted schemes over the years. None of them have added 
much to what the industry has already developed.) 
 

 

1 in 3 motorists believe their car is worth more than it really is 
Around 1 in 3 motorists who plan to sell, or trade-in, start out believing their car 
is worth more than it really is. The findings come from customer feedback on 
CAP's free used car valuation tool at www.cap.co.uk/consumer which was 

launched earlier this year. It also reveals that going into negotiations armed with 
an independent and accurate value helps 90% of sellers ultimately achieve a 

good trade-in price. 
 
Buyers have also overwhelmingly benefited from checking the genuine market 

value of their intended purchase, according to 83% of customers who said a CAP 
valuation boosted their confidence in choosing a car at the right price. 

 
Research among sellers who have used the CAP information; 
 

- 78% said a CAP valuation helped them get a good price when selling their car 
- 90% said a CAP valuation helped get a good trade-in price 

- 30% said they had originally hoped their car was worth more 
- 91% said they would use the valuation tool again and 90% would recommend 
it 

 
Car buyers have enjoyed similar success after using CAP info; 

 
- Only 4% paid more than the CAP valuation for a car 
- 80% said a CAP valuation helped ensure they paid a good price 

- 83% said a CAP valuation gave them confidence in choosing a car 
- 93% said they would recommend the service 

 

http://www.imiregister.org.uk/
http://www.cap.co.uk/consumer
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British motorists urged to help drive automotive industry forwards with 

market research participation 
British motorists that like to invest in new cars are being called on to use their 

purchasing experiences to drive the automotive industry forwards. Top market 
research firm Take Part in Research is urging those who have purchased a new 
vehicle in the last three years to consider getting paid to share their opinions 

with leading car manufacturers and designers. Simply by revealing anecdotal 
information such as which cars were considered, who was spoken to on the 

purchase journey and how smoothly the new car purchase went can have a 
massive impact on future technology and lead to great rewards for the driver. 
 

Automotive research projects are an interesting and exciting opportunity for 
keen drivers to share their opinions with the experts who design the vehicles on 

our roads. Participants enjoy a slew of perks, from payments up to £250 per 
session to exclusive sneak peeks at prototype designs that haven’t yet been 
released into the public domain. The research can often involve the opportunity 

to visit iconic motoring locations such as Silverstone – home of the British Grand 
Prix – or to travel (all expenses paid!) overseas to places such as Brussels, 

France or Germany to preview and test drive new models. 
 

Take Part in Research’s paid automotive research projects often take the form of 
a car clinic; a private exhibition exclusive to invited participants. The clinic 
showcases a number of prototype designs, which participants will view, sit 

inside, perhaps drive and give honest feedback on including their suggestions for 
improvements on the build, style, design and affordability amongst other things. 

Other types of research include group discussions and one to one interviews 
where researchers will ask questions relating to the purchase process, 
experiences as a driver and as a car buyer. This insight is critical to shaping the 

future of British motoring and can have a direct effect on future motoring 
technologies, vehicle designs and functionality. To find out more visit 

http://www.takepartinresearch.co.uk 
 
 

'Gadget Overload'  
'Gadget overload' is making driving riskier, says new research from Zurich Car 

Insurance. Motor manufacturers may have made cars safer, but more than four 
out of five (84%) UK motorists say distractions from gadgets including sat navs, 
iPods, mobile phones and DVD players is now making driving riskier. 

  
It's almost 10 years since using a mobile phone while driving was banned yet 

nearly half (48%) of motorists admit to being distracted by phone calls and texts 
while driving, with 22% checking social media accounts behind the wheel. 
Overall, a study by leading UK insurer Zurich found that 80% of drivers feel 

more at risk on Britain's roads today, compared to ten years ago. 
 

The research also found that a rise in the number of cyclists on Britain's roads is 
contributing to drivers feeling at risk, with almost a third (34%) of motorists 
blaming them as the number one distraction 'outside of their control.'  

 

http://www.takepartinresearch.co.uk/
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When asked about the roads themselves, motorists said they feel most at risk 
when navigating unknown roads (76%), with many regularly distracted by 

complex signs (61%), speed cameras (55%) and roundabouts (39%). 
 

Top 10 road risks today versus 10 years ago: 
1 More people using mobile phones (68%) 
2 More cars on road (67%) 

3 More reckless drivers (61%) 
4 More urgency to get to destination (44%) 

5 More people using sat navs (39%) 
6 The number of vans/lorries on the road (30%) 
7 More speed cameras (29%) 

8 More cyclists (29%) 
9 More signs on the road (27%) 

10 More motorcyclists on the road (16%) 
  
The Institute of Advanced Motorists (IAM) director of policy Neil Greig said: 

 "Driving on UK roads has never been so distracting; gadget overload and the 
rise of complex road systems have meant that concentration is less and roads 

are trickier to read. With an increase in cyclists, there is another major risk 
factor in play too." 

 
Zurich Car Insurance expert Phil Ost added: "While the rise of mobile technology 
has made it easier for us to communicate on the move, it's also making our lives 

feel busier. Staying safe is far more important than staying in touch. Turn off 
your gadgets if you think you might be tempted to check them while driving. 

Plan your journey well in advance and don't just rely on the sat nav - make sure 
you've checked the route yourself before setting off on your journey." 
 

On the same topic most motorists are still turning to maps when planning car 
journeys even in the age of high tech navigation systems. Two thirds of drivers 

have used a printed map in the last six months. 
  
One third (35%) of respondents to a recent AA Populus poll of 23,824 drivers 

claim to use both sat nav and an atlas to plan a route with just 17% relying 
solely on sat nav. Younger drivers (18-24 year olds) are the group most likely to 

ignore maps, with 43% depending on their sat navs alone to navigate, while only 
9% of over 65 year olds have ditched printed maps altogether. 
  

The AA sat nav V maps fact-file shows: 
 

* 60% have used an in-car sat nav in the last 6 months 
* 63% have used a printed map in the last 6 months 
  

In planning routes: 
* 35% use a sat nav and printed map. 40% in Eastern England but just 27% in 

Scotland 
* 19% have used the AA Route planner and print out 
* 17% have used just a sat nav. Rises to 43% of 18-24 yr olds but just 9% of 

over 65s. 20% In London but just 14% in the SW 
* 11% plan route with a map and take written instructions. Just 5% of 18-24 

year olds do this compared to 15% of over 65s 
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* 7% use on-line maps 
* 7% use only a printed map 

* 1% never travel far enough to need a map or sat nav. 
  

Technology has brought us in-car navigation systems to make getting around 
without a human navigator far easier. However, there are numerous tales of 
those who rely solely on this technology finding themselves in either completely 

the wrong location or on inappropriate roads for their vehicles. With a good map, 
you can quite literally see the bigger picture, get a sense of the context of the 

landscape through which you're travelling and hunt down some unexpected 
gems along the way. 
  

The younger generation may be changing the way maps are used but even those 
using sat navs are still dependent on the mapping behind the devices, so maps 

and mapping the roads are still vital for the future of road travel. 
 

 

Road maintenance and on-board sophisticated technology 
An issue holding back on-board technology is road conditions. The Féderation 

International de l'Automobile (FIA), the European Road Federation (ERF), the 
International Road Transport Union (IRU) and the European Automobile 

Manufacturers' Association (ACEA), along with leading safety organisations 
EuroRAP and Euro NCAP, called on the European Commission and national 
governments to step-up road maintenance standards. 

 
The organisations - which represent consumers, road and vehicle industries, and 

safety bodies - made this call in a joint statement issued to coincide with the 
publication of 'Roads that cars can read' by EuroRAP and Euro NCAP. The report 
points out that inadequate maintenance and differences in road markings and 

traffic signs are now a major obstacle to the effective use of technology in 
vehicles, such as lane departure warning and traffic sign recognition. 

 
"Roads that are not regularly maintained cost many times more to repair and 
reconstruct. They result in avoidable death, bodily injury and damage, and fail to 

provide the connectivity on which jobs, the economy and society depend," 
caution the organisations in the statement which was issued at FIA's event, 

'Developing safe, efficient and connected mobility'. 
 
The organisations call on EU member states to maintain road infrastructure, 

keeping it safe and fit for its modern purpose. "Throughout Europe, the declining 
condition of our roads has become a matter of deep concern," the statement 

reads. "The failure to maintain the value of this fundamental asset underpinning 
the entire European economy and society brings costs that everyone will pay in 
higher taxes, higher motor and health insurance, and fewer jobs.  Failure to 

manage the financing of proper road maintenance is a failure of good 
government.” 

 
"This failure is not only putting drivers at risk, but also the effective operation of 
future vehicle safety technologies in which European companies and institutions 

have invested billions. Improved vehicle safety has been the single most 
important reason that road deaths have fallen in the last decade in many 

countries.  There must now be concerted action on safe roads, safe vehicles and 
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safe driving to move the 300,000 annual deaths and serious injuries and 2% loss 
of GDP in Europe towards zero, in line with Europe's declared long-term vision." 

 
The statement concludes: "We call on the Commission and all stakeholders to 

support this strategy to develop roads that both drivers and vehicles can read." 
 
 

SEASONS GREETINGS 

 
 

I might be a bit late with posting the next ‘news gathering’ due to the 
Christmas – New Year break, but rest assured I will still be collecting 

stories that I think might be of interest. See you in 2014. 


