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FMI NEWS JULY 1st 2013 

News gathered from press releases, Headlineauto, Motoring4Media, IAAF e-

Bulletin and AM-online during June 2013 
 

Koreans to dominate UK new car market? 
The South Koreans are planning on being the biggest players in the UK new car 
market. Hyundai has joined sibling brand Kia in targeting a top five spot in the 

sales charts by the end of the decade. Based on last year's 2m market, this will 
mean catapulting past the likes of Nissan, BMW and Audi. It will also mean that 

Hyundai and Kia combined will be ahead of Vauxhall and only just behind current 

number one Ford. 
 

This year Kia has just had its best ever first quarter in the UK since the 

scrappage years selling 19,204 vehicles, up from 17,211 in the first three 

months of last year, while Hyundai, at 20,000 was ahead by 12.5 per cent over 
2012. However, there is something holding both brands back; a shortage of 

cars. Their factories around the world cannot cope with global demand.  

 
 

Insurance trends 

A recent poll by Be Wiser Insurance has found 67% of UK motorists insure their 

cars separately - despite savings offered by multi-car insurance policies. Many 
respondents suggested they only really thought about their insurance when it 

came up for renewal - at which point transferring multiple cars onto a new 

insurer seemed like a lot of work. 
 

Recent reports have shown that 51% of UK households now own at least two 
cars, meaning a large number of people are missing out on multi car discounts 
available to them. www.bewiser.co.uk  

 
 

On the same topic the Insurance Fraud Enforcement Department – IFED – has 

warned it is keeping a close eye on unscrupulous repairers in its efforts to 
reduce insurance fraud. 

  

DCI Dave Wood, head of the City of London Police Insurance Fraud Enforcement 

Department said, “The accident repair industry is led by some very professional, 
highly skilled and astute organisations. However, these businesses are being 
negatively impacted by a minority who act in a dishonest, fraudulent manner. 

It’s this minority whose activities we’re interested in”. 
  

According to the Association of British Insurers (ABI) insurance fraud costs 

insurers £2bn a year. 
 

 

False mileage claims 

A new study of the UK's company car drivers has found that almost half of them 
admit to submitting false mileage claims with 46% of drivers saying they had 

over-estimated their mileage when claiming expenses and 35% doing so 

regularly. And despite the fact that firms and their employees are required by 
law to keep accurate mileage records for Benefit in Kind tax compliance, only 
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10% of those surveyed said they had been challenged by their employers over 

the accuracy of their claims. 

 
This exposes their employers to serious financial consequences. HMRC has the 

power to impose significant fines on both drivers and companies found guilty of 
inaccurate records, so the onus is on businesses to ensure relevant checks are in 
place to guarantee accuracy. 

 
The research, conducted among company drivers not using an automated 

mileage recording system, revealed 70% of drivers find recording and submitting 

mileage a laborious process. Half of those questioned the process takes at least 
two hours each month, with a further 20% spending between one and two hours 

on the task. Paper proved to be the most popular format for keeping mileage 

records (64%), while 18% of drivers record and submit records via their 

computer and a further 15% use a mobile device.  
 

 

Little things delight customers  
Quality branded coffee, free internet connection and even that day's papers in 

the showroom really do count in the battle for customer retention, according to 

data released by Complete Automotive Solutions (CAS), part of the Manheim 

Group. 
 

Aftersales has become an increasingly important part of dealers' business 

strategies, with 31 per cent feeling that it was more profitable during 2012 than 
they expected it would be, and 40 per cent stating it was as expected. However, 

recent buyer research conducted by CAS showed that dealers need to ensure 
they are going that extra mile to guarantee customers remain satisfied.  
 

Mark Hampson, commercial director at CAS, said: "The market place remains 
hugely competitive and anything dealers can do to offer customers added value 

for using their services will not only help maintain a strong customer portfolio 

but also assist them in gaining additional clients. An example of this would be 
the value that consumers place on a pick-up/ drop-off service, with nearly 58 

per cent of those we asked in our recent research saying they would expect this 

service from their dealership. Although, this is a simple provision that can help 

keep customers happy, incentives such as this involve investment by the dealer. 
The question is: can dealers actually afford not invest in these 
services?" www.completeautomotivesolutions.co.uk 

(Ed; Where have I heard all this before? Oh yes – when I was 
responsible for the Sewells ‘Best Practice’ publications in the early 

1990s) 

 
 

Fixed penalty notices for careless drivers welcomed – with reservations 

The Royal Society for the Prevention of Accidents (RoSPA) welcomed the 

announcement by Road Safety Minister Stephen Hammond that police will be 
given the power to issue fixed penalty notices for minor careless driving, such as 

tailgating or middle lane hogging. The Government aims to bring the changes 

into force in July. It follows extensive public consultation with police forces and 
road safety groups, including RoSPA. 
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Kevin Clinton, head of road safety at RoSPA, said: "We supported the proposals 

in last year's consultation because we believe that they will make it easier for 

the police to enforce careless driving laws, and so discourage such driving. 
However, there is a certain amount of subjectivity in deciding what constitutes 

‘careless driving' and what is sufficiently minor and suitable for a fixed penalty 
and what is more serious, meriting prosecution in court. There must be as much 
consistency as possible in the use of this new power. Therefore, we hope to see 

a clear definition of the sorts of ‘careless driving' that may result in a fixed 
penalty notice and the reasons why, publicised widely’.  

 

Training for police officers in the use of this new power, and a robust monitoring 
system, will be needed to ensure consistency in the application of fixed penalties 

for careless driving. And RoSPA strongly supports the use of remedial driver 

training as an alternative to the fixed penalty notice. It is better to seek to 

change offenders' behaviour and help them to improve their driving or riding so 
they are less likely to re-offend. 

 

The fixed penalty for careless driving will be £100 with three points on the 
driver's licence. The most serious examples will continue to go through court, 

where offenders may face higher penalties. In addition, existing fixed penalty 

levels for most motoring offences - including not wearing a seatbelt and using a 

handheld mobile phone while driving - will rise to £100, bringing them into line 
with the penalties for similar non-motoring fixed penalties. 

 

 
On the same subject research from leading vehicle remarketing specialist, British 

Car Auctions (BCA), suggests motorists will welcome news of new powers for 
police to tackle bad driving. www.bca.co.uk. In a survey of 800 motorists, BCA 
found that ‘selfish driving' is the thing motorists hate most about other drivers, 

with 70% citing this as one of their top three frustrations. 57% of those polled 
were concerned about other motorists using a mobile phone while driving, while 

over a third (34%) said motorists' texting while driving was a major frustration. 

 
The new laws will give police the power to issue £100 fixed penalty fines and 

three points for offences such as tailgating or middle-lane hogging that used to 

go to court.  Fixed penalties for using a mobile phone while driving or not 

wearing a seatbelt will also rise by £40 to £100. 
 
The BCA research also asked drivers about bad habits they had picked up since 

passing their test.  Top of the list was not keeping both hands on the steering 
wheel, with 60% of motorists admitting to this.  Second came speeding on 

motorways, with 41% of drivers saying they did this, with a further 32% saying 

they sometimes drive through amber lights.  But only 4% admitted to using a 
hand-held mobile phone while driving.  

 

"It's interesting to see that only 4% of drivers admitted to using their phone 

without hands free, but over half of those we surveyed are irritated by drivers 
who do the same" said Tim Naylor, Editor of the BCA Used Car Market Report.  

"When asked which things have the biggest negative impact on the way they 

drive, nearly half of our respondents simply blamed other drivers (47%). It 
seems that UK drivers also like a bit of courtesy on the road, with 43% saying 

that they hate being cut-up”. 
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Drivers Admit their Own Top Bad 

Habits 

Pet Hates About Other Drivers 

  
 I don't keep both hands on the steering 

wheel 60% 
 I speed on motorways 41% 
 I sometimes drive through amber lights 

32% 
 I use my mobile phone, not on hands 

free 4% 

 
  

  
 Selfish Driving 70% 

 Drivers Using Their Phone 57% 
 Being 'cut-up' by other drivers 43% 
 Drivers not saying 'thank you' if you let 

them out into traffic, etc. 34% 
 Drivers  

And there is further comment from the Government, the police and the AA. 

Stephen Hammond said: "Careless drivers are a menace and their negligence 

puts innocent people's lives at risk. That is why we are making it easier for the 
police to tackle problem drivers by allowing them to immediately issue a fixed 

penalty notice rather than needing to take every offender to court. We are also 

increasing penalties for a range of driving offences to a level which reflects their 
seriousness and which will ensure that they are consistent with other similar 

penalty offences." 

 

Edmund King, AA President said: "It is worrying that three quarters of drivers 
see others using mobile phones behind the wheel on some or most journeys. 

This epidemic of hand held mobile phone use while driving has already cost lives 

and our members have demanded action. An increase in the standard motoring 
fixed penalty fine will help deter those who commit motoring offences including 

mobile phone use. AA members broadly support an increase in the level of the 
fixed penalty. Our members also fully support educational training as an 
alternative to penalty points. We are also pleased to see that at long last new 

powers and fines will be given to the police to tackle the top three pet hates of 
drivers - tailgaters, mobile phone abusers and middle lane hogs." 

 

Chief Constable Suzette Davenport ACPO lead on roads policing said: "The new 
penalties are absolutely necessary to deal with drivers who are putting people's 

lives at risk and police will not hesitate to enforce them. These measures should 

also act as a reminder to careless drivers that their behaviour will not be 

tolerated”. The vast majority of drivers are law abiding, but some are still not 
getting the message. We said we would get tougher on those who make our 
roads dangerous and that is exactly what we have done." 

 
Notes  

1. Most motoring fixed penalties offences will rise under the changes; 

• A non-endorsable [where the driver does not receive points on their 
licence] £30 fixed penalty notice will rise to £50; 

• An endorsable [where points are given] £60 and non-endorsable fixed 

penalty notice will rise to £100; 

• An endorsable £120 fixed penalty notice will rise to £200; 
• The fixed penalty notice for driving with no insurance will rise from £200 

to £300. 

 
2. Graduated fixed penalties (mainly for commercial goods and passenger 

carrying vehicles and including offences like drivers' hours and overloading) and 
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financial deposits (for drivers without a satisfactory UK address) will also 

increase; 

• A £30 non-endorsable fine will rise to £50 
• A £60 endorsable and non-endorsable fine will rise to £100 

• A £120 endorsable and non-endorsable fine will rise to £200 
• A £200 endorsable and non-endorsable fine will rise to £300 

 

3. The consultation took place from 14 June 2012 to 5 September 2012. 
 

4. As with other existing fixed penalty notice offences, such as speeding, Police 

forces will also be able to offer careless drivers the option of remedial training. 
 

5. Endorsable road traffic offences contribute to a significant number of 

casualties. For example, in 2011, excess speed contributed to 213 deaths and 

using a mobile phone while driving contributed to 374 road casualties. 
 

6. Though penalty levels will increase, penalty points will not change. Fixed 

penalty notices for parking, waiting and obstruction offences will also remain 
unchanged. 

 

(Ed; I still have a problem with this so-called offence of middle lane 

hogging. If I’m in the middle lane driving at 70 mph and someone 
passes me on either the outside or the inside doing over the speed limit 

at 80 mph who is the criminal? Weaving in and out is surely more 

dangerous than staying in lane, providing you are driving to the speed 
limit? Just saying.) 

 
 
Drink-drive and lose your car 

Two thirds of UK drivers would be devastated if they lost their car according to 
figures published today as Road Safety Minister Stephen Hammond launched a 

new THINK! drink-drive campaign to raise awareness of the consequences of a 

conviction. 
 

The survey, commissioned by the AA and conducted by Populus, also shows 

that: 

• 31% of motorists are at their happiest behind the wheel. 
• 32% say they rely on their car to maintain friendships. 
• Without a car 76% of 18-24 year olds would find it difficult to see friends 

and do the things they love - 88% would be devastated if they could not 
drive. 

• 16% rate having a car as the best thing in their lives with the figure rising 

to 27% among 18-24 year olds. 
•  

The latest campaign will see radio adverts, pub posters and an eye-catching 

short online film drilling the message home that motorists face heavy costs if 

they drink and drive.  
 

Stephen Hammond said: "Drink driving is a menace and drivers should be clear 

that if you get behind the wheel over the limit this summer, you will lose your 
licence, get a criminal record, and face a fine - you could even end up in jail. The 

findings of this poll are clear; drivers love their cars and a drink driving 
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conviction would not only leave a massive hole in their pockets, it would leave a 

massive hole in their lives”. 

 
"Nobody wants to spend their summer in a prison cell so whether you are 

drinking in the pub or at a friend's barbeque, make sure you do not drink and 
drive - it could have devastating consequences for you and for others." 
 

The £740,000 THINK! campaign is being launched alongside plans by the 
Association of Chief Police Officers to carry out extra checks on motorists over 

the summer. 

 
ACPO lead for roads policing, Chief Constable Suzette Davenport, said: "Police 

take this offence very seriously and experience shows us that courts take a very 

dim view of anyone who is caught. It is appalling that in 2013 we still have to 

remind people not to drink or take drugs and drive. To combat this we will be 
stopping and testing thousands more drivers throughout the month of June. For 

causing death whilst driving when under the influence of alcohol or drugs, 

drivers could face 14 years' imprisonment”. 
 

"These deaths are avoidable if drivers simply make the decision not to drink or 

take drugs and drive, or make alternative arrangements to get home from 

summer time events." 
 

Edmund King, AA president said: "AA/Populus research shows that one third of 

drivers are happiest behind the wheel of a car, whilst one third rely on their car 
to maintain their relationships. It's not just freedom of the road drivers lose by 

drink-driving - it's freedom, full-stop. Even if drink driving doesn't end in a 
crash, it is likely to lead to a separation from the car for at least 12 months if 
caught. If you are going to drive, don't drink and if you are going to drink, don't 

drive." 
 

The Institute of Advanced Motorists calculated that the cost of a conviction could 

be up to £50,000 - this is based on someone losing their job for as a result of 
their conviction, receiving the maximum fine, the average cost of legal fees and 

increased insurance premiums. 

 

Notes 
1. The survey, which was carried out by Populus and interviewed 19,859 people 
aged 18 and above, shows that 67% of respondents said they would be 

devastated if they lost their car. 88% of 18-24 year olds say they would be 
devastated if they lost their car. 

 

2. Meanwhile 3% of 18-24 year olds say their car contributes more to their 
quality of life than their relationship or marriage, their friends, their family and 

their home; 2% of 25-34 year olds felt the same way. 

 

3. More than 51,000 people were convicted of drink-driving in 2011. In the same 
year alcohol impairment was a contributory factor in 5,384 road accidents in 

Great Britain. 

 
4. Statistics also show that 9,990 reported casualties (five per cent of all road 

casualties) occurred when someone was driving over the legal alcohol limit. 
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5. The £50,000 Pint was part of THINK!, the Department for Transport's road 

safety campaign. 
  

6. The IAM calculated the cost of a drinking and driving conviction at £51,600 as 
follows: 

• £5,000, the maximum fine (source: DfT) 

• £4,800 in legal fees, the industry average charged by solicitors for a not 
guilty plea at trial (source: JMW Solicitors) 

• £8,800, the increase in insurance fees based on the average premium for 

a young man aged between 20 and 24 calculated over an 11-year period, 
the amount of time a drink driving conviction remains on your driving 

licence (source: moneysupermarket.com) 

• £33,000 in lost earnings, based on a period of 15-months, the mean 

driving disqualification after conviction, for someone earning the average 
full-time salary of £26,500 (sources: ONS and DVLA). 

 

 
On the same topic over 2.6million motorists (seven per cent) haven't updated 

their driving licence with their current address, risking a £1,000 fine if they are 

stopped by the police. 

  
Three per cent of married women still have their maiden name on their driving 

licence and two per cent of motorists admit they should have informed the DVLA 

about a notifiable medical condition, such as physical disability or visual 
impairment, since their current licence was issued. 

  
Normally there is a charge of £20 to renew a driving licence with the DVLA, but 
as it is free of charge to update a driving licence with a change of name or 

address, drivers should ensure that they take this simple step to avoid a fine. 
   

Rob Miles, head of Motor at Direct Line, commented: "British motorists have a 

duty to update the DVLA of any change of name or address or of any medical 
condition that could affect their ability to drive, but it seems that many motorists 

simply don't realise they are breaking the terms of their licence." 

  

The research also found that 7.5 million (20 per cent) British driving licence 
holders still only have a paper driving licence. By 2015 the old paper driving 
licences will be phased out and all drivers will be issued with photo-card licences. 

However, the photo-card licences need to be updated with a new photograph 
every ten years and the DVLA estimates that two million motorists already have 

an out-of-date licence. 

  
Rob Miles added: "Millions of drivers have an old name or address on their 

driving licence, and while this won't affect their car insurance cover, having 

incorrect information on their licence puts them at risk of a large fine if their 

licence is ever checked by the police. We urge motorists to ensure their licence 
information is up to date and that their licence is current." 

Vicky.bristow@directlinegroup.co.uk 
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Male drivers shun free refresher driving courses 

The AA Charitable Trust is urging male drivers not to ignore their driving fears 

after figures reveal how unlikely they are to seek help with their driving. The 
figures show women are more than three times as likely as men to put 

themselves forward for driver refresher training that the charity provides free. 
Just 22 per cent of drivers who put themselves forward for help with a free Drive 
Confident course, delivered by AA driving instructors, are male. Yet this 

confidence is misplaced as official figures show men are more than twice as 
likely as women to be killed or seriously injured on the roads. 

  

The gender gap reduced for drivers putting themselves forward for Drive Smart, 
which teaches safer and more eco-friendly driving techniques. But women (53%) 

were still more likely than men (47%) to take the course. Drive Smart is free for 

'at risk' drivers - those who have had an accident or points on their licence 

within the previous 12 months. Statistics for these courses, which launched in 
2009, show drivers in the South East (30%) are three times as likely as those in 

the North East (11%) and North West (10%) to take Drive Smart. Young drivers 

(21-25) were the most likely age group to take the Drive Smart training for free 
through the AA Charitable Trust. 

  

The statistics coincide with the announcement of an a further 2,000 free courses 

to help nervous, rusty, lapsed and dangerous drivers get back behind the wheel 
with renewed confidence and competence. And thanks to a grant from the FIA 

Foundation, the AA Charitable Trust has developed a template for the courses. 

This will allow other motoring clubs to roll out similar road safety initiatives 
internationally. 

  
Edmund King, director of the AA Charitable Trust, said: "Drivers should not let 
pride get in the way of improving their skills. Everyone, no matter how long they 

have had their licence, can become a safer driver and we all have a 
responsibility to ensure our skills are up-to-date. Males shouldn't worry about 

their male pride being dented as further driver training can reduce the risk of 

them or their cars suffering from dents. There is nothing to lose from asking for 
help if there is an area of your driving you think could be improved”. 

  

To apply for a free course visit www.theaa.com/public_affairs/aa-charitable-

trust-for-road-safety-and-the-environment.html 
  
  

More consumer quality code information. (Ed; Am I the only one getting 
confused with these codes) 

Following the move of the consumer codes approval scheme into the Trading 

Standards Institute (TSI) the Independent Garage Association (IGA) has 
announced that Trust My Garage will become the consumer facing badge of the 

whole independent sector. Indeed, the Trust My Garage consumer code will be 

the only one open to independent garage businesses. 

 
Stuart James, IGA Director, said: “Recently there has been criticism surrounding 

independent garage businesses which in many cases the IGA believes to be 

unsubstantiated and unjustified. With the independent sector being so huge the 
IGA believe that it is right to stand up for all the good independent garages. 

 



9 

 

However, we accept there are a small number of garage businesses in the 

independent sector that cause consumer concerns. A Trust My Garage code will 

work with Trading Standards and other consumer bodies to address these 
concerns and offer assurance to consumers by driving out the cowboys”. 

 
The code will start with the service repair industry and will help consumers 
identify good local garages who offer good customer service and a quality repair. 

The IGA is also looking at extending the Trust My Garage brand to a code for 
independent used car sales too. 

 

 
And there’s more. Motor Codes is one of the first associations supporting a new 

UK-wide scheme to strengthen industry self-regulation. The organisation is an 

inaugural member of the Trading Standards Institute's (TSI) new Consumer 

Codes Approval Scheme, being launched today to give customers greater 
confidence in trade associations and business organisations that operate codes 

of practice. 

 
The move by Motor Codes continues its trend as a trailblazer for championing 

transparency and consumer protection within the automotive industry, the 

organisation being the very first approved code operator under a previous Office 

of Fair Trading initiative.   
 

The scheme has been given the Government's official backing by Consumer 

Minister Jo Swinson, who said it will boost consumer confidence and encourage 
economic growth. 

 
TSI Chief Executive Leon Livermore said: "The Government recognises the 
importance of this new scheme, which comes with an important sting in the tail. 

We will be reinforcing the fact that failure for any trader to comply with an 
industry code, whose logo they display, is a criminal offence for which they could 

face fines or imprisonment. We're not going to be shy in tackling some of the 

biggest industries that cause the greatest problems to consumers. We already 
have members of the scheme covering the motor industry, solar power, mobility 

aids and debt - but we expect to include double glazing, furniture and travel in 

the near future. We are confident more members will come on board as they 

recognise the power of the TSI Consumer Codes Approval Scheme logo in 
attracting consumers to their business." 
 

More than 15,000 traders have already signed up to one of nine approved codes 
of practice. Consumers will be able to look for the TSI Approved Code logo, or 

search a dedicated database at www.tradingstandards.gov.uk, for a member of 

an approved code in their area. 
 

Under the scheme, which replaces the Office of Fair Trading scheme, businesses 

will also be required to offer enhanced consumer protection, including offering 

ombudsman or arbitration to resolve disputes, protecting customer deposits and 
respecting consumers in their own home. 

 

Baroness Crawley of Edgbaston, chair of the new Consumer Codes Approval 
Board, which is responsible for independently evaluating the codes of practice 

operated by trade bodies, said: "Industry is well placed to understand the 
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demands and expectations of their customers, but those consumers need the 

added confidence that industry codes of practice have been verified as fit for 

purpose by an independent body - that's where the Trading Standards Institute 
comes in." 

 
“The new scheme includes a Consumer Advisory Panel, but also a permanent 
position for Citizens Advice on the Board. Citizens Advice Chief Executive Gillian 

Guy said: "We deal with over a million consumer problems each year and know 
how difficult it is for people to find a seller they can trust, the Approved Trader 

Scheme will help to combat this." 

 
Motor Codes is among the first trade bodies sponsoring the new code.  It is 

joined by: British Association of Removers, British Healthcare Trades 

Association, Debt Managers Standards Association, Institute of Professional Will 

Writers, Renewable Energy Assurance Ltd, Robert Bosch Ltd, The Carpet 
Foundation and Vehicle Builders Repairers Association Ltd. At the Trading 

Standards Annual Conference today, receiving Motor Codes' TSI certification, 

Chris Mason looked to a future of clarity for car owners: 
 

"Trading Standards and Citizens Advice add real weight to the code approval 

scheme and will bring true reassurance for consumers.  The message is clear.  If 

you want to find a garage you can trust, supported by a government-backed 
advice service, choose one from the Trading Standards database or at 

motorcodes.co.uk." 

(Ed; So we need to look for the TSI logo or if another ‘badge of quality’ 
is displayed check on a website that it is within the TSI remit? That’s 

alright then. Not going to work any better than the many other codes 
that have been promoted over the years is it). 
 

 
UK only bright spot in European new car sales 

In May, demand for new passenger cars declined by 5.9% in the EU*, reaching 

1,042,742 units. In absolute figures, this is the lowest level recorded for a 
month of May since 1993 when new registrations stood below one million. 
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Five months into the year, a total of 5,070,840 new cars were registered in the 
region, or 6.8% less than in the first five months of 2012. 

  

In May, most major markets faced a downturn ranging from -2.6% in Spain to -

8.0% in Italy, -9.9% in Germany and -10.4% in France. The UK was the only 
country to post growth (+11.0%). Overall, the EU* registered 1,042,742 new 
cars, or 5.9% less than in the same period last year. 

 
From January to May, Spain and Germany saw their market shrink by 5.8% and 

8.8% respectively, while Italy (-11.3%) and France (-11.9%) recorded a double-

digit decline. The UK continued its positive trend, expanding by 9.3%. In total, 
the 5,070,840 new cars registered over five months represented a 6.8% 

decrease in demand compared to the same period last year. 

 

In more detail; 
• UK new car registrations grew 11% to 180,111 units in May. 

• Private demand climbed 20.9%, outperforming pre-recession volumes 

recorded in 2007. However, May's total new car market remains down on 
2007 levels. 

• May's new car market secured the 15th successive month of growth and 
the largest May volume in six years. 

• Registrations have risen 9.3% for the year-to-date to 948,666 units. 

• The year-to-date new car market remains 9.2% off 2007 volumes for the 
same period, but trends among private buyers provide a good indication 

that consumer confidence is strong. 
 

"The performance of new car registrations in May marks a significant milestone 

for UK automotive, with cars registered by private buyers rising more than 20%, 
bettering pre-recession volumes posted in 2007," said SMMT Interim Chief 

Executive, Mike Baunton. "While it is clear that buying confidence among UK 
motorists is very strong, continued economic uncertainty abroad, particularly in 

the rest of Europe, will mean that manufacturers remain cautious about 

performance in the second half of 2013." 
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UK private new car registrations May and year-to-date, 2013 compared 

with 2007 and 2008-2012 average    

 

 
NEW PASSENGER CAR REGISTRATIONS BY EU MARKET 

 
 

Large UK automotive retailers post record breaking figures with the 
highest revenue performance in 20 years  
The recently unveiled AM100 list of the largest UK dealer groups showed  

15 months of consecutive growth in UK new car registrations, recovering 
consumer confidence and growing positivity from automotive retail businesses. 

 
Some teasers from the report 

• Average return on sale up 8% year-on-year for top 20 groups 

• Average profit before tax for the 10 biggest profit earners up 9% year-on-year 
• Average profit per employee up 17% to £9,548 

• Average profit per outlet up 19% year-on-year 
• The amount of outlets in the top 100 has increased by 7% year-on-year to 
2,700 
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Gearing up for driver behaviour data 

It could take just 4 years from the roll out of eCall in all new vehicles 

manufactured in the EU to the point at which the vast majority of new cars will 
be able to transmit driver behaviour data. The prediction from Wunelli, the 

telematics solutions provider to the insurance sector also comes with a warning 
to motor manufacturers to start preparing for the big data issues they will face 
in terms of transmission, storage, access and usage. 

  
Sandy Dunn, Chairman of Wunelli says: “We believe eCall is the first phase in a 

three step process which will see the vast majority of new cars collecting driver 

behaviour information by 2019. This is irrespective of speculation that the UK 
Government may press ahead with the compulsory introduction of telematics in 

all new vehicles following Italy’s lead.” 

  

Wunelli believes that following the rollout of eCall, the next phase will be the 
implementation of technology in vehicles to enable motor manufacturers to take 

a more proactive role in fault management. This is likely to occur in or by 2017. 

Two years later, they predict the third phase will occur where technology is 
installed to allow driver behaviour data to be collected and, with customer 

permission sold or used for underwriting purposes. 

  

Sandy Dunn continues “There are some big questions motor manufacturers need 
to be asking themselves right now so that they can start gearing up for a future 

in which they may be custodians of driving behaviour data. Looking to the 

insurance sector and aligning themselves in terms of strategy and technology is 
a logical approach. It also makes sense to consider the benefits of working with 

roadside assistance companies given their strong tie-in at sale with 3 year 
extended warranties for new vehicles”. 
  

 “The potential for the information is enormous. Frankly, there’s no time to be 
lost. By 2015 it’s predicted that 2.15m drivers in the UK will be using telematics 

based insurance policies. Motor Manufacturers need to start getting in on the act 

and get ready for a future where every single day they will receive thousands 
upon thousands of pieces of driving behaviour information which they will need 

to be able to collect, analyse and validate”. 

  

“With the exception of Citroen which is the first manufacturer to offer cars with 
inbuilt telematics in the UK, this is a whole new ball game for most 
manufacturers. The winners will be those that start preparing now, taking from 

the experiences of the insurance sector and working with independent telematics 
systems experts such as Wunelli to develop their strategy so that when the time 

comes, the data deluge can create huge commercial advantage.” 

wunelli@harrisonsadler.com 
 

 

And there is more. Car drivers of the future will hand over more and more 

control to autonomous systems as a result of population migrations to large 
cities and the impact this will have on driving patterns, according to former Ford 

chief technical officer Richard Parry-Jones, who now co-chairs the UK Automotive 

Council. 
 



14 

 

Parry-Jones spoke at Frost & Sullivan Urban Mobility conference, he said: “There 

will be high-precision traffic controls, vehicle platooning, more efficient use of 

infrastructures and zero accidents. Energy use, emissions, productivity, journey 
times and reliability will all be much better." 

 
On the power systems likely to dominate in future, he said: "There will be a shift 
from fossil fuels to electricity, but I think that battery progress will be slow. The 

internal combustion engine will change roles to that of a highly efficient range 
extender." 

 

At the moment, half the world's seven billion people live in vast urban areas - 
but by 2050 the population will have grown to nine billion, 70% of whom will be 

crammed into cities, delegates at the conference were told. Car companies will 

need to stop thinking of themselves as vehicle manufacturers and instead 

become providers of mobility services in response to this. 
 

"There will be no need to own a vehicle," said Tony Douglas, the man 

responsible for the sales and marketing of the new BMW i sub-brand. Douglas 
believes people living in cities of the future will rely on a mixture of public 

transport, cycling, walking and car-sharing schemes for their mobility. 

 

Robert Henrich, the CEO of Daimler Mobility Services, said: “The smartphone is 
the key to tomorrow's mobility.” 

 

Daimler now has its car2go on-demand hire system up and running in 21 
European and North American cities, and has developed a smartphone app, 

called moovel, integrating alternative forms of transport. In Stuttgart it is 
trialling another app which tells users all the options they have to get to where 
they want to go. 

 
BMW has spent €100 million on what it calls i ventures, which include car 

sharing schemes, help for drivers looking for somewhere to park and access to 

other forms of transport. Dr Markus Schramm, head of BMW mobility services, 
said: “The lines between public and private transport will disappear.” 

 

The number of people in global car-sharing schemes is expected to grow from 

two million today to more than 26 million by 2020, which will involve a fleet of 
500,000 cars. It will be fuelled by 30-something professionals who have no 
desire to own a car, but who want access to one when they need it. Each car 

involved in a sharing scheme is reckoned to cost the car industry 10 sales to 
private customers. 

 

 
At the same conference Julia Saini told delegates that online retail is growing 

rapidly and that automotive OEMs will  experiment with new business strategies 

integrating in-store, online and mobile technology to provide an 'omni channel’ 

shopping experience for new car buyers. “Finance will also be taken care of 
online,” Saini said. “We still need a dealer, but the dealership will increasingly be 

about brand experience. And the urban digital dealership of the future will be in 

the heart of the mega-city.” 
 

Saini described future flagship stores in big cities that would offer a brand 
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experience that would include unlimited car configurations using digital displays 

and screens. “Personalisation will be strong and physical space will not matter 

any more, meaning smaller space is required. There will be a customer 
relationship manager, rather than a salesman, who will talk you through the 

brand experience – and they will already know your preferences, where you 
come from, because you will have browsed online before the visit and left 
information, which is all digitally connected to the brand stores. This will be 

socially connected also if I create the car of my dreams, I may want to share 
that with my friends and family, resulting in further interactions and refinements 

to my preferred car configuration.” 

 
Saini also described the experience of the Audi City dealership in London as a 

pioneer of these trends. “It is the smallest Audi dealership in the UK and displays 

just three-to-four cars. But it has the highest footfall of any Audi UK dealership 

and it sells its cars with a 20% mark-up. It is a digital store, provides a brand 
experience and you have an unlimited way of configuring your car, so as you 

click, it is live in front of you and it is very easy to go 'over budget' and very 

different from going through a brochure and looking at physical cars.” 
 

Saini also pointed out that the digital experience alone appears to be enough for 

many of Audi City's customers. “Some 70% purchased without a test-drive,” she 

said. She also maintains that the average time spent by customers at the Audi 
City store is much higher than conventional dealership with better quality leads 

and easier follow ups possible through integrated social media strategy 

strategies. And not only does the higher footfall lead to more sales, but there is 
also a halo effect for dealerships around it as the customer who perhaps went to 

the store on a lunchbreak, visits another dealership later.” 
 
“It is possible to drop dealers and reduce the overall size of dealerships by about 

20% by adopting this integrated digital approach into the sales process instead 
of physically showing cars in the conventional way,” Saini said. “About 100 

flagship stores will be opened by OEMs globally by 2015/16,” she maintains, 

with dealership space generally increasingly taken up with digital technology like 
gamification, augmented reality and 3D technology. 

 

Saini also said that OEMs are now starting to move more seriously into online 

retailing and forecast that around 4m new cars globally will be sold online by 
2020. 
(Ed; Again I remember writing about this in the early 1990s while at 

Sewells and when I created the Castrol Car Service and Customer 
Satisfaction Trend Tracker Report. The development of on-line channels 

has made it more achievable). 

 
 

Franchised dealers satisfaction with contracts 

On June 1 the new European Union Block Exemption Regulation (BER) for the 

automotive sector came into effect. Almost all manufacturers have used this 
opportunity to review the contacts with their franchised dealers and authorized 

repairers. 

 
European automotive dealers are in general happy with new contracts with 

OEMs. Only two per cent of the dealers show dissatisfaction. Premium marque 
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dealers are the most satisfied of all. The attitude towards service contracts 

mirrors that one of the overall agreements. 

 
However, the new SGS survey on automotive dealers' satisfaction with the new 

contracts, standards and bonus schemes revealed that there are substantial 
differences how dealers rate the contracts between the lowest and highest 
performing OEMs. The study, conducted during March-April among more than 

1,300 automotive dealers covering seventeen brands in France, Germany, Italy 
and the UK, also sheds a very consistent light on insights and expectations on 

the level of bonuses and incentives. These are still assumed to be too low in 

relation to market needs and are expected to rise further across almost all 
brands. 

 

Across all dealers in the UK, none indicated an unsatisfied rating when asked of 

their opinion of the new contracts overall. The UK demonstrates a very positive 
result with no unsatisfied ratings on new vehicle sales standards. The UK rates 

just below the industry average (74%) for service contract satisfaction at 

73.5%, as opposed to overall contract and vehicle sales satisfaction. 
 

More than half of French and Italian brand dealers in the UK expect bonuses and 

incentives to increase in six to 12 months. The UK has the least positive results 

of any country on satisfaction with sales bonuses and incentives management. 
 

Concerning the requirements for future improvements, most of the dealers 

interviewed in the research indicated that the bonus and incentive administration 
needs to be further simplified. “The level of satisfaction in this area is only half 

that of warranty administration”, said Roland Gagel, SGS global sector manager, 
automotive and initiator of the study, referring to the 2012 international SGS 
research on dealer satisfaction with warranty and policy administration. 

 
In the report's conclusion SGS said Sales bonuses and incentives systems are 

too complicated. "The dissatisfaction with the administration process (far more 

here than for warranty administration) is a clear indication to OEMs that 
something needs to change. The structure and administration needs to be 

simpler and more transparent so that dealers know what to do and what to 

expect as a result”. 

 
"Complicated sales bonuses and incentives systems, as seems to be case from 
responses to this survey, can too easily lead to the risk of error or fraudulent 

activity. Consultative audits of the processes at the dealer level, combined with a 
robust feedback and consulting process with the OEMs, is the most effective way 

to begin on a path of continuous improvement. An approach similar to the one 

already proving successful for OEMs seeking to improve their warranty process is 
highly recommended." 

 

On next steps, the report concludes:  

 
"Growth and continuing to increase customer satisfaction has to be the next step 

now that contract discussions are more or less at an end. While processes and 

standards provide an initial base to brands to build their reputations and 
customer retention, monitoring and continually improving these systems is how 

to achieve better satisfaction targets and ultimately increase brand loyalty”. 
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"If the newly signed contracts are seen as an end point rather than the starting 

point, the opportunity to fully realise brand growth and increased customer 
satisfaction will be quickly lost – and lost to the competing brands that prove 

more proactive when the signs of dealer dissatisfaction begin to show." 
 
 

‘BEN’ or ‘The BEN’? 
BEN the automotive industry charity was founded in 1905 and is the UK's 

dedicated charity for those who work, or have worked, in the automotive and 

related industries and their dependants. However, it has come to the attention of 
BEN that there is a benevolent charity for the Licensed Trade in Scotland, with a 

similar name - ‘The BEN'. 

  

To avoid confusion for either industry, we should make it clear that the two are 
entirely separate organisations in their own right, each charity striving to help 

and support those connected to their individual industry and trades. BEN covers 

the motor industry and all related trades and offers completely confidential 
support, care and advice in times of need. BEN also operates four residential 

care centres across the UK plus a day care centre. In any given year BEN will 

help thousands of our industry colleagues.  

 
BEN's Chief Operating Officer Nigel Rothband commented. "We feel that is worth 

highlighting this issue to our colleagues in the Scottish motor industry to avoid 

any potential confusion in the future. For us, it also underlines the importance of 
increasing brand awareness of BEN in Scotland and extending the range and 

reach of BEN's services." 
 
If you do need support or advice from BEN, please contact Marie Crombie, BEN's 

Welfare Officer on 0131 331 5054 or email marie.crombie@ben.org.uk. Or if you 
would like to more information on how you can help BEN, please contact Audrey 

Murray, BEN's Regional Development Manager - Team Leader on 07768083740 

or email audrey.murray@ben.org.uk 
 

 

Hydrogen fuel cell progress 

ACAL Energy Ltd, the British chemical engineering company, has announced 
today that its FlowCath® chemistry and engineering has enabled a PEM 
hydrogen fuel cell to reach 10,000 hours runtime on a third party automotive 

industry durability test without any significant signs of degradation. ACAL 
Energy's breakthrough approach is also significantly cheaper than conventional 

fuel cell technology. 

 
10,000 hours, the equivalent of 300,000 driven miles, is the point at which 

hydrogen fuel cell endurance is comparable to the best light-weight diesel 

engines under such test conditions. This endurance far exceeds the current 2017 

US Department of Energy (DoE) industry target for fuel cell powered vehicles to 
last 5,000 hours, equivalent to 150,000 road miles, with an expected 

degradation threshold of approximately 10%.  

 
Unlike a conventional PEM hydrogen fuel cell design, ACAL Energy's technology 

does not rely on platinum as the catalyst for the reaction between oxygen and 



18 

 

hydrogen. The platinum and gas have been replaced with a patented liquid 

catalyst, which ACAL Energy calls FlowCath®. This revolutionary approach 

dramatically improves a PEM fuel cell's durability and at the same time reduces 
the cost of a system. The liquid acts as both a coolant and catalyst for the cell's, 

ensuring that they last longer by removing most of the known decay 
mechanisms. 
 

Importantly, ACAL Energy's technology reduces significantly the total cost and 
weight of a fuel cell and enables a competitive fuel cell drive-train with a power 

output of 100kW. This is equivalent to that of a 2 litre diesel engine. Many of the 

world's largest auto makers including Hyundai, Honda and Toyota have 
announced plans to launch fuel cell vehicles by 2015.  

 

Greg McCray, CEO of ACAL Energy, said: "With our technology, hydrogen fuel 

cell vehicles can drive over 500 miles per tank of fuel, and can be refuelled in 
less than five minutes, emitting only water. For a driver, the only difference from 

driving an internal combustion engine car is what's going in the tank but for the 

environment the significance of zero carbon emissions is 
enormous". http://1.usa.gov/11qFZQf 

 

 

 


