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CAR SALES - Shortage of stock keeps UK used car values high 

It is often forgotten that every time a vehicle assembler builds a new car they 

are also making another product – a used car. When new car registrations fall 

then a few years later we see the effect on the used car market as supplies 

become restricted and prices harden.  

 

The latest Used Car report from leading vehicle auction company, British Car 

Auctions (BCA) www.bca.co.uk shows that year-on-year used car values were up 

by over 17% in March (the fourth highest average monthly value since BCA's 

reporting began in 2005) although prices declined marginally - by 0.7% - when 

compared to February 2013.  For the fourth month running, average used car 

values remained at £7,000 or more as the market continued to be short of 

quality retail stock. Post-Easter, BCA has seen buyer demand weaken with 

conversion rates falling in the first week of April, suggesting there will be some 

pressure on values in the weeks ahead. 

 

Simon Henstock, BCA's UK Operations Director commented: "Although average 

values continue at near record levels, prices are high largely as a result of the 

constricted supply rather than strong demand. As we are now in the post-Easter 

period, the dynamics of the market are changing.  Typically this time of year 

brings a softening in demand combined with an upswing in supply, so we expect 

to see continuing pressure on values and conversion rates in the weeks ahead." 

 

But Philip Nothard, retail consumer price editor of CAP reports that independent 

used car dealers are feeling more confident about vehicle sales. He says; “Our 

research has consistently shown franchised dealers to be more optimistic about 

future business prospects than their independent counterparts. But there are 

now signs that independents are beginning to feel better about their immediate 

future – perhaps still not as bullish as franchised dealers, but nonetheless more 

positive than for some time”.  

 

“We question a large sample of both franchised and independents every month 

on a range of topics. A key question is always around how they feel business will 

change for them in the coming quarter. A year ago those independents who 

thought business would improve numbered just 15%. And that was just those 

who thought business would improve a little. None believed business would 

improve significantly. But that is now changing. The same question at the start 

of this year elicited a much more positive response. This time 24% expected a 

little improvement, but 4% were even more optimistic and expected a significant 

upturn”. 

 



Franchised dealers have to rely on the ‘nearly new’ end of the used car market 

so as not to conflict with new car sales. Independents have more flexibility in the 

car age group they sell and the general availability of part exchanges has begun 

to improve at a better rate than nearly new. Also the tough economic climate 

means that VAs want their dealers to focus on selling new cars which is showing 

signs of growth. 

CAR SALES - European New car registrations continue to fall but UK up 

Across Europe the outlook is grim. In March, demand for new passenger cars 

throughout Europe was on the decline for the 18th consecutive month, totalling 

1,307,107 units. Over the first quarter of 2013, new car registrations amounted 

to 2,989,486 units, or 9.8% less than in the first three months of 2012. 

 

In March, the UK remained a resilient market, posting a 5.9% growth, while 

Italy (-4.9%), Spain (-13.9%), France (-16.2%) and Germany (-17.1%) saw 

their demand decrease. Overall, the EU recorded a total of 1,307,107 new cars, 

or 10.2% less than in March 2012. 

 

From January to March, except for the UK (+7.4%), all major markets faced a 

double-digit downturn ranging from -11.5% in Spain to -12.9% in Germany, -

13.0% in Italy and -14.6% in France 

 

CAR SALES - Hybrid sales on the increase 

Hybrid vehicles are seen by many as where the immediate future lies. Toyota 

reports that more than five million Toyota and Lexus hybrid vehicles have been 

sold globally since 1997 and it will launch 18 new hybrid models around the 

world by 2015. UK Sales of Toyota and Lexus hybrids are nearing the 100,000 

mark since the original Prius made its debut here in 2000. This contributes to a 

European figure of 544,184 cars sold up to the end of March - more than 10 per 

cent of the global figure. 

 

The way in which customers have come to understand and embrace hybrid is 

reflected in the speed of sales growth. In Europe it took seven years for the first 

100,000 to be sold, while in 2012 alone the figure was more than 109,000. In 

the first quarter of 2013 European sales have increased 82 per cent year-on-

year, accounting for 21 per cent of the Toyota's sales total. 

 

Customers in the UK and Europe who choose hybrid enjoy lower cost of 

ownership and attractive tax benefits. As well as reducing CO2 emissions, the 

hybrid system plays an important part in improving air quality by emitting less 

NOx and particulate matter than diesel vehicles. 

 

More information about Toyota's global hybrid technology and a video message 

from Vice-Chairman Uchimayada is available here. 

 

Not everyone is positive about plug-in Hybrids or electric cars. The Committee 

on Climate Change has previously said it would be "feasible and desirable", to 

have up to 1.7 million fully electric and plug-in hybrid cars on the road by 2020. 

But most industry analysts predict the number will be significantly lower. 

However average new car emissions in 2020 are still likely to meet the EU target 

of 95 gCO2/km because of the refinement of existing technologies. 

 



Powering Ahead, a review by the consultancy Ricardo-AEA of a range of 

authoritative market forecasts, shows even the more positive assessments 

foresee only 200,000 plug-in hybrid and pure battery powered cars being sold 

each year in the UK by 2020. Some experts think sales of these types of vehicle 

will actually be as low as 40,000. To put these numbers in perspective, just over 

2 million new cars were sold in the UK in 2012. In total there are about 29 

million cars on the road in the UK. 

 

The report says: "In the longer term, the likely mix of technologies is extremely 

difficult to predict. The speed with which plug-in hybrids and pure electric 

vehicles achieve significant market shares is highly dependent on their total cost 

of ownership in comparison to that of more conventional alternatives. This is, in 

turn, dependent on factors such as oil prices, further battery and fuel cell cost 

reductions, and government policies." 

 

Professor Stephen Glaister, director of the RAC Foundation, said: "Estimating 

future sales of electric cars is not quite like sticking the tail on the donkey, but 

not far from it. There are so many variables to factor in that even those paid to 

predict the future of low-carbon vehicles cannot agree on what is in store. The 

only common ground amongst the experts is that we are unlikely to see as many 

electric cars sold as politicians might like. It is more than two years since the 

government introduced the plug-in car grant. Yet even with subsidies of £5,000 

per vehicle available only 3,600 cars have been purchased through the scheme”. 

 

“This report concludes that the key to making electric cars a commercial success 

is a major advance in battery technology. Until then these vehicles are likely to 

remain too expensive and too impractical to penetrate the mass market. 

Eventually there will need to be a step change in the type of cars we drive. To 

help achieve this, the RAC Foundation believes a target for new car CO2 

emissions of nearing 60 g/km is needed for 2025. This challenging goal would 

help preserve the impetus car manufacturers are already demonstrating in terms 

of technological advancement. Electric cars might eventually come into their 

own: but there is no guarantee that they won't be beaten at their own game by 

other low-carbon technologies." 

 

Chris Hunt, director general of the UK Petroleum Industry Association (UKPIA), 

said: "The key conclusions of the publication are that conventional petrol and 

diesel cars are expected to remain the dominant technology in the overall 

vehicle fleet until at least 2030 and that advances in fuel economy will be 

primarily achieved by continuing improvements to existing engine technology 

and greater focus on vehicle efficiency through reduced weight and drag. The 

study also suggests that about 60% of vehicles in 2030 are likely to be powered, 

either in part or in full, by internal-combustion engines. Although, the factors 

which appear to have the strongest influence over all predictions are, firstly, 

future policy, and secondly, the likely speed with which breakthroughs in 

technology will be achieved." Contact Philip.gomm@racfoundation.org  

 

CAR SALES - Skoda Yeti Britain’s favourite car 

The 2013 Auto Express Driver Power car satisfaction survey has revealed the 

Skoda Yeti as Britain's favourite car, with the Skoda Superb and the Skoda 

Octavia also appearing in the top 10. Britain's Jaguar XF took third spot. 

 



Over 46,000 car owners took part in this year's survey, with the Skoda Yeti 

achieving a top score of 92.65% in overall satisfaction ratings. They like its 

practicality, the technology on board and how easy and enjoyable it is to drive. 

 

However Driver Power results also suggest Britain is becoming a more 

demanding nation of car owners, with motorists claiming to be less satisfied with 

their cars now than at any time in the last 5 years. This is largely a function of 

the higher expectations of car owners, particularly with regard to build quality, 

reliability, practicality and performance. Even so, satisfaction with reliability is at 

an all-time high with a score of 90.71%, up 3 percentage points on last year. 

 

Driver Power also reveals that Britons are becoming increasingly dissatisfied with 

their cars' running costs, showing an overall category score of 74.70%, more 

than two percentage points lower than a year ago. 

  

Newcomers to the top 10 cars list this year were the British-built Land Rover 

Discovery and the multi-purpose Renault Scenic. Full results of the Auto Express 

Driver Power survey are available in Auto Express magazine now, and at 

www.autoexpress.co.uk (Ed; The report used to be the J D Power Survey and is 

very much skewed by consumer expectations. If you have low expectations 

about a vehicle and in practice it is a real star then the survey will reflect your 

‘surprise factor’) 

 

FUEL COSTS - British motorists now pay £1,000 per second in fuel duty 

The tax man now collects from British motorists over £1,000 a second in fuel 

duty on sales of petrol and diesel - the equivalent of £16,000 in the time it takes 

to read this sentence, and over £94m by the end of each day, according to the 

world's first road statistic counter Roadclock.com, which examined the driving 

habits of 800,000 motorists.  

 

The counter displays all manner of regional transport-related stats including 

miles driven, petrol and diesel consumed, bicycles stolen and where and when 

cars will break down around Britain each day. It shows that on Britain's roads 

today, over one third of a million tons of CO will be emitted, 85,000 tyres 

replaced, 100 million litres of fuel consumed and 1,000 bicycles will be stolen. 

The Southwest showed the highest number of breakdown per day at 4727. 

  

FUEL COSTS - Prime Minister to hold back further fuel duty rises 

David Cameron's promise to 'keep going' suspending further fuel duty rises 

marks a victory for the FairFuelUK campaign. After successfully pressurising the 

Government to block 13 pence worth of duty rises since March 2011, FairFuelUK 

welcomes this contribution to the debate by the Prime Minister who now seems 

to agree that even despite these duty rise cancellations 'the price at the pump is 

still very high'. 

   

Quentin Willson, FairFuelUK campaigner, said: “Such a clear statement from the 

Prime Minister on the seriousness of Fuel Duty to the UK economy shows that 

our campaign has reached inside Number 10. The prospect of no further fuel 

duty rises until 2015 would be a very solid victory for public protest”. 

  

FairFuelUK is also in discussion with the Government to increase the incentives 

for buyers of fuel efficient and electric cars and also welcomes the Prime 



Minister's plans to stimulate demand with lower prices. Oil price rises aren't 

going to go away so promoting 'ultra-frugal' and electric cars is vital to our 

economic future and the creation of jobs. More details from 

campaign@fairfueluk.com 

 

 

 

FUEL COSTS - Price of fuel still tops list of concerns for motorists 

Despite several leading supermarkets dropping fuel prices at the pumps, 

research from BCA www.bca.co.uk, highlights that fuel costs remain a major 

concern for motorists. When polling used car buyers for its Used Car Report in 

March BCA found that three quarters claimed the price of fuel is their biggest 

worry when it comes to motoring costs and over a third are frustrated by the 

lack of action by the Government to tackle fuel prices. Three quarters of 

motorists use their car every day and one in five drivers are particularly 

concerned about the rising costs of motoring because they rely on their car for 

their work. The Top Five Concerns about Motoring Costs are; 

 

1.     The price of fuel 

2.     The cost of Road Tax 

3.     Insurance costs 

4.     Vehicle maintenance & servicing 

5.     Parking 

 

With pressure on finances, the research also revealed that motorists are taking 

their own steps to try to reduce costs. 29% say they now only make essential 

car journeys - school runs, food shopping, going to work, etc. and over half use 

their car less for non-essential travel.  20% said they use public transport more 

and 23% walk more.  

 

Prudence has also taken over when it comes to filling up at the pumps.  Over a 

quarter said that they now only purchase the amount of fuel needed, rather than 

filling up the tank on each visit to the petrol station.  And one in four also 

searches online for the cheapest petrol station before heading out to fill up. 

 

Changing to a more fuel efficient model also appears to be a growing trend, 

according to the BCA research, with 15% saying they have already taken this 

step.  Nearly one in five have changed to a diesel car to cut motoring costs.  

 

"It's clear from our survey that motorists are continuing to feel the financial 

pinch, as the costs of running a car continue to rise." says Tim Naylor, Editor of 

the BCA Used Car Market Report.  "Whilst the price of fuel still tops the list of 

concerns regarding motoring costs, 31% said that maintenance and servicing 

costs were a key issue. A quarter has delayed repairs to their car to save money 

and 23% have avoided recommended service intervals." 

 

Naylor added "However, motorists should remember that when they sell their 

car, buyers will place a significant value on a service history.  BCA estimates that 

a full service history is worth up to £500 for the typical five-year old, 60,000 

mile car valued around £7,000.  Saving now may cost you more in the future." 

 



AFTERMARKET - The battle between independent garages and the 

franchised sector continues 

Talking about servicing the Independent Garage Association (IGA) has reacted 

strongly to the Society of Motor Manufacturers and Traders (SMMT) and National 

Franchised Dealers Association’s (NFDA) new ‘Minute Or Two’ MoT campaign 

stating that in their opinion it is a blatant attempt to drive business away from 

independent garages. 

The SMMT have launched a new pre-MoT checklist for consumers in an effort to 

bring down failure rates, in my experience something the independent sector 

has offered to its customers for years. 

 

Stuart James, Independent Garage Association (IGA) Director commented, “The 

SMMT and NFDA have referred to a manufacturer guaranteed MoT as part of the 

campaign which is likely to be confusing to consumers.  There is only one MoT 

test which is regulated by VOSA and this fact needs to be clear to consumers. 

 

Welcoming the IGA statement, Independent Automotive Aftermarket Federation 

(IAAF) chief executive Brian Spratt also reminded motorists that they could use 

an independent garage at any time during the vehicle’s life, not just after the 

warranty runs out. “Motorists should remember that they have the right to 

choose where they take their cars for servicing; even during the warranty 

period. As long as the service meets the vehicle assembler’s servicing schedule 

and appropriate quality parts and materials, like oil, are used, then the warranty 

is not invalidated.” 

 

The IGA is planning to raise the profile of its ‘Trust My Garage’ scheme and has 

appointed Coventry public relations firm Bridge PR & Media Services. The 

partnership will see Bridge significantly increase awareness of ‘Trust My Garage’ 

through a campaign using traditional and digital PR. ‘Trust My Garage’ is focused 

on independent garages and is backed by an RMI guarantee and customer 

charter. 

 

Another example of independents enhancing their offer is the launch this month 

of the independent parts marketing programme operator GROUPAUTO’s  

approvedgarages.co.uk, an independent garage scheme that mandates 

commitment to Motor Codes for its members,   has added 300 garages to the 

Motor Codes network, swelling the independent ranks of its Service and Repair 

Code to over 1,800.  

 

Significant growth in independent garage subscription, with 441 new subscribers 

so far in 2013, has cemented the position of Motor Codes in the consumer 

landscape as the one-stop-shop for car servicing customers searching for a 

reputable garage. 

 

Chris Mason, managing director at Motor Codes points to the GROUPAUTO move 

as one which increases protection for car owners and shows that the 

commitment of the diverse sectors within the automotive industry has paid off: 

 

"Asked by the government to tackle rising complaint levels and to provide an 

inclusive organisation that delivered comprehensive reassurance to car owners, 

we have pursued an open, ‘one industry one code’ approach to self-regulation”. 

  



"That approach has paid dividends, relegating complaints about new cars from 

the top tier of government league tables and providing a safe haven for service 

and repair customers of any type of garage that commits to the transparency of 

Motor Codes subscription.  This latest partnership with GROUPAUTO, committing 

hundreds more garages to quality and transparency, is another win for the 

consumer who now has a single port of call, through Motor Codes, to find a 

government-backed garage." 

 

Crucially for consumers, Motor Codes works at the heart of the government's 

self-regulatory set-up, not just operating Trading Standards approved codes but 

also formally partnering Citizens Advice in its call-handling operation where calls 

relate to car purchases and warranty claims. 

 

The diversity of Motor Codes' make-up is reflected in its subscription numbers, 

with almost a quarter of its 7,438 members being independent garages. More 

information can be found at www.motorcodes.co.uk 

 

The SMMT provided some useful research to support the introduction of its new 

Minute or Two MoT approach. It showed Londoners in particular should look at 

Pre MOT test inspections. 

 

� 35% of MoT failures in London could be avoided vs 22% nationally. 

� Simple checks could cut up to 1.5 million failures across the UK each year. 

 

Motorists in London are more likely than those in any other part of the UK to fail 

their MoT as a result of simple, easy-to-fix, issues such as blown bulbs, worn 

tyres and cracked windscreens. 

 

The full ‘Minute Or Two' checklist, which can easily be viewed 

at www.passmymot.co.uk, includes checks of headlights, tyres, windscreen 

wipers and fluid levels. The website also features a video guide to the checks 

and a Garage Finder tool, powered by Motor Codes, the car servicing customer 

service scheme backed by Trading Standards.  

 
Continuing the theme the website for the ‘Right2Choose’ campaign has been 

updated to help consumers understand the issues surrounding where they can 

take their vehicles for service and repair, particularly when it is still within the 

warranty period. 

 

There are helpful hints for motorists on how to choose a garage and a ‘garage 

finder’ tool which, it is hoped will contain a comprehensive list of independent 

garages right across the UK. Currently all IAAF member garages are listed but 

applications for inclusion in the list are welcomed.  There are also links to the 

Motor Codes and Bosch Car Service websites, the two OFT-approved garage 

schemes, each of which has a garage look-up facility of its own. 

 

The technician accreditation scheme run by the IMI is also highlighted with a 

suitable link and much is made of the need for motorists to look for garages who 

employ suitably qualified technicians. Garages are also reminded of their 

responsibilities to provide consumers with good service, appropriate quality 

parts, and trained staff. Right2Choose is managed by the IAAF, on behalf of the 



independent companies and associations in the aftermarket 

www.right2choose.org.uk 

 

More on the topic came from Tim Smith of the digital automotive company 

GForces. He forecast that Aftersales business will be increasingly dominated by 

the internet. 

He says: "The figures from numerous sources over the past 10 years or so all 

show how the independent and fast fit sectors are taking a higher proportion of 

automotive aftersales market share and this trend shows no sign of abating. 

"It makes customer retention and absorption through the aftersales department 

even more acute. Factor in the reduction of volume bonuses from manufacturers 

and franchised dealers have a big task on their hands to secure their future 

business." 

 

So the traditional franchised dealer model of aftersales absorbing a large 

proportion of vehicle sales costs looks a bit insecure – something that has been 

discussed may times during recent decades. The new factor is on-line strategies. 

Dealers and manufacturers need to be putting together a strategy now to 

incorporate online operations into the aftersales department as well as 

encouraging a change in culture to facilitate both a new way of conducting 

business and meeting the demands of today's consumer. 

 

Tim said: "Some manufacturers are already facing the challenge and are 

implementing a wide range of initiatives as well as discount servicing rates for 

older vehicles to provide their dealers with the tools they need to both keep 

customers in the network and attract lapsed customers back." 

 

(Ed; I still think the many different schemes on offer confuses customers and 

can hide different qualities of the offers. The term car service can mean 

whatever you want it to mean) 

 
AFTERMARKET - MEPs Euro plans for car tests 

Although casual observers could be forgiven for thinking nothing is happening on 

the topic of European Commission proposals for regulating ‘Periodic 

Roadworthiness Testing’ or ‘PTI’ as it’s referred to in Brussels, (MoT testing, to 

us in the UK), discussions and submissions continue on an almost continual 

basis. With a series of important committees about to vote on aspects of the 

Commission’s proposals and various amendments put forward by interested 

parties – representatives of the independent sector for one – the IAAF is writing 

to UK MEPs involved on the committees to urging them to support several 

amendments which safeguard independent garages, MoT stations, and parts 

suppliers. 

 

Key amongst the independents’ points is the change of status for any legislation 

from ‘Regulation’ to ‘Directive’.  In Euro-speak, this means that individual; 

national governments would be allowed to implement rules which reflect local 

market needs; so references to a 4-2-2 test frequency contained in the 

Commission’s proposal for a Regulation, could be viewed as a minimum 

requirement and replaced by a local, i.e. UK, regime, such as the current 3-1-1 

frequency.   

 



Other points about parts fitted to vehicles during service have also been 

identified for amendment by the IAAF in concert with fellow members of Figiefa, 

the Brussels-based international aftermarket association.  The independent 

sector feels that testing should be more about the correct functioning of a 

vehicle’s systems rather than some examination of the vehicle’s parts makers’ 

names. Additionally, the IAAF has rejected calls from some European politicians 

for the separation of testing activities from service and repair activities. This 

would completely destroy the current UK model that delivers hundreds of local 

MoT Test Stations. 

 
DRIVING - Distractions while driving 

Fifty-six per cent of motorists think that smoking while driving should be 

banned, according to a survey by the Institute of Advanced Motorists (IAM). 

However, almost half of respondents (forty-five per cent) think that such a ban 

would be unenforceable (Ed; a bit like mobile phone use then). Seventy-five per 

cent of motorists think that lighting a cigarette while driving is a serious 

distraction. 

 

IAM chief executive Simon Best said: "Smoking is clearly seen as a serious issue 

by motorists and highlights the impact of distractions in the car. "The health 

benefits may be clear but more research needs to be done to determine whether 

there are actual road safety grounds to act on these concerns by banning 

smoking and driving altogether." 

 

And here is some more about getting distracted while driving. New research 

reveals Britain's motorists are being driven to distraction by their passengers 

with almost four out of ten (39%) drivers admitting they find other people in 

their car diverts their attention from the road. For many motorists having a 

passenger has also proved to be a real problem. 

  

The survey of 2,000 motorists by car insurance specialist, Admiral has shown as 

many as one in six (17%) drivers have crashed or had a near miss due to the 

actions of a passenger in their car. 

  

The top two distracting things a passenger can do are backseat driving and 

children making noise (both 37%) however many drivers (30%) also find 

general chatter with passengers off-putting when they're driving.  

  

For some unlucky drivers, irritating passengers aren't just limited to just 

opinionated adults or noisy kids. Some of the more unusual reasons given for 

motorists nearly crashing due to their passengers include: 

 

1. A wasp entered the car, my girlfriend flipped out and caused a big scene 

and I crashed into the kerb 

2. Drunk and loud friends were distracting me by talking and singing 

3. I got drowsy because my passenger insisted on having the heater turned 

up full 

4. My ex wife slapped me in the face whilst I was driving at speed on the M5 

5. My mate poked me in the eye whilst I was driving on a roundabout. I 

could not see a thing and had to stop 

6. My mother held her arm right in front of my eyes in order to show me 

where to turn 



7. My partner tried to force me to change lanes even though a car was about 

to overtake. He leaned over and tried to take the steering wheel to steer 

the car into the outside lane 

8. My sister, a non driver, leant across me to beep my horn and wave out of 

my window at a friend 

9. Passenger pulled up the handbrake 

www.admiral.com 

(Ed; I’m amazed that these figures don’t include adjusting in-car audio systems. 

Maybe that’s an age thing). 

 

EMPLOYMENT - The exploitation of interns 

HM Revenue and Customs is investigating whether companies are breaking 

employment law with the use of unpaid interns, and of the 100 firms reported, 

10 per cent are PR-based. Intern Aware submitted the names of 100 companies 

potentially breaching employment law, although has refused to name any. 

 

However, co-director Gus Baker has confirmed that both small and mid-sized 

companies are on the list, with food and fashion PR firms prevalent. “We are not 

saying these firms are definitely breaking the law,” said Baker. “But these roles 

look like they are entitled to the minimum wage and the advertised jobs could 

be done by paid staff.” 

 

This is not a new issue. In October 2011, Nick Clegg threw his weight behind a 

campaign launched by PR Week and PRCA to end unpaid internships. 

(Sources: PR Week, Graduate Fog) 

 

SPEED LIMITS - MPs Recommend 20mph norm in towns  

Brake, the road safety charity, is applauding a report by the All-Party 

Parliamentary Cycling Group, 'Get Britain Cycling', calling for action to achieve 

10% of journeys in Britain being by bike by 2025. Currently just 2% of journeys 

are by bike. 

 

The report urged government to work towards 20mph being the norm in urban 

areas, lower speeds on rural roads and more segregated cycle paths to 

encourage more people to take more journeys by bike. They recommended a 

cross-departmental Cycling Action Plan and leadership from the top of 

government to achieve ambitious targets to get more people out of their cars 

and onto their bikes.  

 

TECHNOLOGY - New technology to cut road works red tape 

New technology is being brought in to make it easier for local councils and utility 

companies in England and Wales to manage road works. The electronic changes 

that come into force on 1st October will modernise the way road works are co-

ordinated and administered, making it easier and quicker for councils and utility 

companies to share information. It will mean that more information on the 

timing and co-ordination of road works can be stored on one computer system. 

(Ed; I will not be holding my breath on this one). The new technical specification 

is available to view at: 

https://www.gov.uk/government/publications/street-works-technical-

specification-for-electronic-transfer-of-noticing.   

 



INSURANCE - New agreement promotes big increase in older people 

accessing insurance  

Newly released figures show a landmark agreement between Government and 

the insurance industry has been a success in improving access to insurance for 

older customers. The ‘signposting' agreement, which came in to force on 6 April 

2012, now means that if an insurer or broker is unable to offer cover to an older 

motorist or traveller due to the fact that their age is above any upper age limits 

they have, then they will automatically refer them to an alternative provider who 

can meet their needs or to a dedicated signposting service, such as The British 

Insurance Brokers' Association's (BIBA's) ‘Find a Broker' service or website. 

 

The new figures show that there has been a 200% increase in calls and web-hits 

to the ‘Find a Broker' service during its first year, with more than 43,000 

enquirers put in touch with a specialist broker for the type of policy they're 

looking for. BIBA's Find a Broker service can be accessed via www.biba.org.uk or 

by calling 0870 950 1790. and has helped a variety of older people from a 

variety of backgrounds.  

 

 


